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Abstrak 
 
Tujuan Penelitian Mengetahui strategi dan proses program CSR (Corporate Social 
Responsibility) dalam membina program penanaman 5000 pohon di kawasan Sentul agar 
berjalan efektif. Metode Penelitian yang digunakan adalah metode penelitian kualitatif. Hasil 
Yang Dicapai ialah kegiatan penanaman 5000 pohon di Sentul sudah berjalan efektif dilihat dari 
hasil wawancara yang dilakukan penulis dengan narasumber internal dan narasumber ekternal, 
laporan setiap triwulan serta kunjungan penulis ke lokasi penanaman di Kawasan Mega 
Mendung Sentul-Bogor. Simpulan, Strategi Humas yang dilakukan oleh PT. Surveyor Indonesia 
lebih dominan untuk menaikkan citra dan nilai-nilai perusahaan terhadap masyarakat. Kegiatan 
penanaman pohon ini sudah berjalan efektif dan sesuai yang direncanakan. (A) 
 
Kata kunci : 














Knowing the research objectives and the strategy of CSR (Corporate Social Responsibility) to 
foster 5000 tree planting program in Sentul in order to be effective. The research method used 
was a qualitative research method. That Achieved results are planting 5000 trees in Sentul has 
been running effectively seen from the results of interviews conducted by the author with internal 
and external sources, as well as the quarterly reports to the author visits the planting site in 
Sentul area. Conclusion, PR strategy conducted by PT. Surveyor Indonesia is more dominant to 
raise the image and values of the company to the community. The tree planting activity is 
already running effectively and as planned. (A) 
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